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Video shapes
everyday life in
Europe
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Europeans are constantly
engaging with video content.




Not all video is equal.
Professional content matters.

Source: Omdia 2025
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Trusted media build trusted brands.
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Access to local heroes and European champions R
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https://rtl-adalliance.com/european-video-marketplace-rtl-adalliance

Value for publishers

Aggregation Products Selling

AdManager
by RTL AdAlliance
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Publishers : Clients
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Curation Planning Buying

Simplicity for advertisers



Our inventory
in Austria

EVM
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More and more partners
are joining

our European Video
Marketplace.

EVM
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Which market
do you want
to win?




Who are you
trying to reach?




Value for publishers

Aggregation Products Selling

AdManager
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Introducing Smart Affinities

Smart ;

Audiences &

by RTL AdAlliance

Tech
Enthusiast

Early adopter
Tech addict

Digital native
Gadget lover

Travel
Lover

Air travel
Self-determined

| Explorer

Adventurous

Pet
Fanatic

Animal lover
Pets at home
Pet insurance
Pet TV shows

Interior
Designer

DIY fan
Handicraft
Craftsperson
Refurbisher

Eco
Warrior

Environmental
protection
Healthy food
Climate change
Sustainability

Food
Enthusiast

Food passion

f Dining out

i Kitchen gadgets

Fashion &
Beauty Guru

Fashionista
Beauty blogger
High quality
Shopping

Trendsetter
& Online
Shopper

;u;‘ L1e

% Trendsetter
= Quality oriented

Lifestyle

Serious
Gamer

Console games
Interest in tech
PC games

Sports &
Fitness Addict

Team sports
Nutrition expert
Training

Fitness goals

Gearhead

Cars
Motorsport
Speed
Power and
motorcycles

> Sports
E Fan

. Team supporter

Sports news
Sports discussions

Strategic
Investor

Affluent
Finance mindset
Stocks & shares
Wealth
management

Culture &
Entertainment
Connaisseur

Fine art
Books&literature
Theater
Photogrpahy

Everyday
Health

¥ Explorer

Training &
nutrition
Healthy habits

Modern
Families

Work-life
balance

Kids supplies
Responsibility

Luxe
Maven

Luxury

High fashion
Jewellery
Style & class

Audience
profiles
based on
user’s
viewing
behaviour
and interests.




Smart
Audiences

Data sources

-
Broadcast data
Addressable data
Contextual data
Geographic data

.

Data targeting across all markets

Smart Audiences

Smart Affinities

Interest-based segments

Smart Demographics
Socio-demographic segments

Smart Retail

Transaction-based segments

Not available in CH

All devices

All Digital Media Types
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A combination of privacy-safe data
scalable across all markets

Smart
Audiences

by RTL AdAlliance

Broadcast
Data

Matching target
categories with

TV affinities to create
Addressable TV
profiles. These

profiles

can be delivered
through

all devices in one
household.

Addressable
Data

Placing the ad when a
user within the
targeting is identified.

iab.
emetr

Contextual
Data

Addressing to the
target audience when
they are surfing on
suitable websites or
subdomains.

iab.

D\/ ‘ DoubleVerify

Geographic

Data

Identifying where the
target audience is
overrepresented and
using zip-code lists to
address them.

‘ mastercard




Introducing Smart Accounts
Our account-based targeting
for B2B decision influence

Smart
Audiences
by RTL AdAlL iance
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The challenge:
B2B video lacks account precision

= B2B influence happens across a buying committee — not
one individual.

= Standard targeting reaches ‘business-relevant’ users, but
not reliably within named accounts.

= Without account/industry governance, campaigns create
waste and lose control.
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/,0. accountinsight

Our Solution:
Smart Accounts

— ABM targeting on
premium video.

EXCLUSIVE VIDEO PARTNERSHIP
with Accountinsight for company intelligence



Value for publishers

Aggregation Products Selling

AdManager
by RTL AdAlliance

. 2{}‘ dciiétnces I\C/Iglclieigtions Programmatic .
Publishers : Clients
Direct 1/O
Curation Planning Buying

Simplicity for advertisers



Our curated, high-quality inventory collections

The highest reach in
Europe for CTV, with high-
guality content and strong
targeting.

Media
Collections

The highest-quality video
content across all devices,
delivering greater reach.

A tgllec' on-

The most competitive
CPCV for trusted video
advertising, combined
with the highest in-target
reach.



Publishers

Value for publishers

Aggregation Products

Smart Media
Audiences Collections

Curation Planning

Selling

AdManager
by RTL AdAlliance

Programmatic
via DSP

Direct 1/O

Buying

Simplicity for advertisers

Clients



AdManager by RTL AdAlliance: = T
our media discovery and buying portal

ooo Free self-serving platform
OoOoO  Advertisers and agencies can easily browse
oog g buy our inventory.

Adserver integrated
O Automated journey from purchase
to invoice.

User-friendly
M Easy to use with advanced targeting
and real-time reporting for advertisers.

Join this exciting journey

rtl-admanager.com I__7|I

Coming soon for Austria


https://rtl-admanager.com/publisher/dashboard?

AdManager by RTL AdAlliance:
our media discovery and buying portal

World Cup: Exclusive partner
inventory now on the AdManager!

Exciting news! Alongside our popular Football
Fan Packages, we've now added partner
inventory in the AdManager, giving you even...

wall (2

Introducing our new Media
Collections!

Because audiences evolve constantly and
does the way you reach them, we have updated
our Media Collections to give you an even

CTV Video in Germany

The living room at hand with the hig
jum vide

Channel Integrated Media
Adformat: Instream Video
Available:

Targeting:

Edi

All Screen Video in Germany

Reach the big screen and all other digital d
with torgeted awar hroughout the day.

Channel. egrated Media
Adformat Instream Video
Availal 27 Aug

Targeting Germany

€24,00 (Eur)

per 1000 impressions

Edit

Channet. Integrated Media
Adformat Instream Vic
Available:

Targeting:

€19,00 (eur)

per 1000 impressions

Edit

Spotlight: Reach the Football
Fans & World Cup Enthusiasts!
game, Football Fans are

ngaged, and counting down the

days tothe porting event on the..

ATV - L Shape

L-Shape is @ high-impact Add
widely used in Germany. It appear

annel: Integrated Media
Adformat Switch in XXL
Available: 27 Aug

Targeting: Germany

€20,50 (eur)

per 1000 impressions

Edit

ATV Entertainment

Unlock premium audi

packag any! Tap ntc

Channet. Integre

Our Media Collect]
available in all EUY

In December, our Media
in Spain, expanding our f
the EUS5, DACH, and Nord

h our ex

igh-quality

Media

Adformat Switchin XXL

Availal 27 Aug 2

Targeting Germany

€25,50 (eur)

per 1000 impr



https://rtl-admanager.com/publisher/dashboard?

AdManager by RTL AdAlliance:
our media discovery and buying portal

B Create Campaign

Campaign name Summal

Status:

Streaming+ in Germ
CAMPAIGN NAME

Name: Streaming+ in Germany

CAMPAIGN SETUP
Targeting Market: Germany

Now let's add geography to your campaign! Product: Streaming+ in Germany

TARGETING
Geo targeting aphy:
Geo-targeting delive n Sity, state, and pe L Smart audience:
@ Include (1 Remove all Devi

Time scheduling:

Germany COUNTRY
‘SCHEDULE AND BUDGET

Budget model: One-time payment
Total budget: €9.999,94 (EUR)
Budget per day €333,33 (EUR)
€26,00 (EUR)
384613
Smart Affinities Smart Demo Start date: 27 Aug 2026
Select yc art affini Select yo mart demograpl End date: 25 Sep 2026

ation 30 days

CREATIVES

Video:

Smart Affinities 6 Video-Va

Modern Families



https://rtl-admanager.com/publisher/dashboard?

AdManager by RTL AdAlliance:
our media discovery and buying portal rtl-admanager.com

EIEAIM  Create Campaign e Sales w Create Campaign

(Rl [L Q@ x

™ Hi Ricarda

Campaign name

lg Streaming+ in Germany

Repore Targeting How can we
— Now let's add geography to your campaign!
=

Send us a message
Geo targeting
Geo-targeting delivers on country, city, state, and postal code

Check our FAQ (]
@ Included (1)

Germany COUNTRY

Smart Affinities Smart Demo

Sel smart affinities Select your smart demograpl

(] &

Messages
Smart Affinities 6

Modern Families



https://rtl-admanager.com/publisher/dashboard?

In a complex media world,
simplicity wins.

It starts by focusing on the
right questions.




Which market
do you want
to win?




Who are you
trying to reach?




What is your
objective?

Brand Awareness

Max reach. Broad audiences. High impact.

Brand Image & Consideration

Relevance. Storytelling. Brand uplift.

Performance

High frequency. Core target. Measurable outcomes.



R T L

Your story begins
NOW.



R T L

Thank you :)
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