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The Attribution Dllemma.

Why Your Marketing Numberjs Are
(And Why Al Agents Won't Fix It)
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HELLO WIEN! T —

Ask anything with Al Mode
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DIGITAL
CONTENT

MADTECH

ADTECH

MARTECH

Marketing,
Advertising
and Technology
have permanently
merged



nexoya

THE ERA OF CONVERGENCE

DIGITAL
CONTENT

MADTECH

ADTECH

MARTECH

The CMO is becoming

the Chief Marketing Architect

Tech absorbs complexity for
strategic decisions

The winners own

the measurement layer

Source: Marco Caradonna, Al-Powered Advertising, 2026



b neXOYO THE ATTRIBUTION DILEMMA

Your numbers aren’t wrong. They “lie” by design.

THE COOKIE [ CLICK TRAP
TEADS FOR NEXI —ZERO LAST-CLICK EVENTS RECORDED

Built to track the Click [ cookie base . Used to prove
true impact.

with statistical regression

nefcomm P + 22% making Teads the highest-impact
F_RUM s Y channel in the mix

Attribution Insights

INTERVISTA A:

Offer sign: Measured Attributed offer sign: Attributed



THE EVOLUTION PATH

i+l nexoya

(7]
]
c
)
g <
;] <&
Q<
O wm
N 0
)
o
<
c
2
« -
S5
N
|
o £
o O
N B
S
o
T
[
o =
5 2
N o
[
S £
o
] E
3
o

automation

marketing

ated image

ni gener

emi



° neXOYCI THE EVOLUTION PATH P V4

We are in the Al & Agentic Era. A
Most measurement is still in the first. Y

Audience, creative and media evolved twice. Measurement never did. /£

AUDIENCE
Demographics Behavioural targeting
CREATIVE
Intuition Dynamic optimization
MEASUREMENT o . .
Monthly Excel - MMM: annudl B ! Cllck/cookle_ base - MMMs still
& run quarterly blind to real-time shifts

2000 - 2010 2010 - 2022 2022 - now
Human-crafted Platform-driven Age of Al & Agents
marketing automation

Source: Marco Caradonna, Al-Powered Advertising, 2026
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Reading bad data
Agents just move faster in the wrong direction. /

01

Same dataq, faster

Agents connect to Google,
Meta, TikTok. Same click /
cookie based data, just
automated.

Vi

Depth makes you irrﬁblacea
fitéiez
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WHY AGENTS WILL NOT FIX IT

02

No first-party depth

No agent can rebuild what
only you know about your
own customers. That has to
be earned.

P

WA
9775

03

No orchestration

Reading data is now a
commodity. Balancing five
goals across one budget is
not.

il
ble/Speed alone does not.
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Avoidthe agentic commodity trap
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ChatGPT  Claude  Copilot

/ +. nexoydad \
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Attribution Prediction Optimization
- Weekly cew
Continuously monitored

Continuous Weekly

. Incremental
40+ ;
‘ Learnings

£ sales Data

Automatic Budget and i, L
Bld Tqrget Changes ......... Pl ossscssssssssssssscscsansncsscs . ...............................

Live Demo


https://app.nexoya.io/portfolios/33487?activeTab=performance&contentSelection=channel&dateFrom=2026-07-24&dateTo=2026-08-14&fs=220085&metricsSelection=values&team_id=1142
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No more guessing.
Clear

“With Nexoya, we achieved
18.8% more online leads with
the new attribution method!
No more guessing.”

Romina Knaus
=~ M Digital Marketing
i Mdndger Austria

-
>

GENERALI

“Our goal was to establish one clear source of truth
and move away from conflicting attributions
across channels. Nexoya made this possible —
delivering reliable, data-driven attribution without
relying on pixels or cookies. That’s the future.”

Source: Nexoya Success Stories
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YOUR STRATEGIC ALLY

Solve the attribution dilemma.
The whole ecosystem wins.

< o nexoyo)

Increased Performance

for Advertisers

+18.8%

Online Leads
for Generali Austria
(same budget)

Full-funnel credits

for Publishers

+22.2%

Conversions with
regression-based model
(Teads Italy)

New Business +
Tech Mandate

for Partners

-40%

Operational time
wasted

Integrated with Partners’ proprietary
models and MMMs studies
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YOUR STRATEGIC ALLY

Solve the attribution dilemma.
The whole ecosystem wins.

< 3 nexoyo)

Increased Performance

for Advertisers

+18.8%

Online Leads
for Generali Austria
(same budget)

Full-funnel credits

for Publishers

+22.2%

Conversions with
regression-based model
(Teads Italy)

New Business +
Tech Mandate

for Partners

— 7+

Clients activated in 1 year
with Nexoya white-labeled

Integrated with Partners’ proprietary
models and MMMs studies
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Interested in it?
Let's talk!

: R
THANK YOU! y

Scan the QR code
to connect.




