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Aleph connects advertisers in underserved markets with the consumers through the et
world’s leading digital media platforms.

Performance
advertisers

\\ Branding
@ advertisers

Local + Export
Business

Aleph
3bn
connected
W

Aleph equalizes access to the digital ecosystem - enabling every business, anywhere, to advertise and grow globally. ’\ g?

26,000+

Digital advertisers in 130+
high-growth markets




Aleph & Reddit

Aleph supports Reddit Ads in markets without direct Reddit
representation, helping brands and agencies unlock
Reddit’s full potential and drive business growth.

®  Priority Access to Reddit Betas and Incentives.
® No Management Fees to advertisers or agencies.
® End-to-End Formatting: support across all formats including TOs.

® Reddit support: streamlined escalation paths for rapid resolutions.

3+

Years
Of strategic co -operation and uninterrupted
partnership.

50+

WELGRS

Actively covering key global regions (CEE, MENAT,
APAC).

90+

Specialists Worldwide
Certified ad experts dedicated to help advertisers
& agencies with the right strategy and maximize
performance.

"No management fees. Budget are fully
invested in driving results."
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Attention

1S everywhere

Influence 1s
harder to earn.

And decisions are being
made differently.



Austria’s
marketlng
“reality” more

channels but less




The visibility
challenge isn't
about reach.
It's about being
chosen.

Awareness k

Consideration

Conversion @



The visibility
challenge isn't
about reach.
It's about being
chosen.

Confidence drives decisions

Awareness b,

Consideration @)

Conversion ‘



Al has changed discovery but it hasn't
simplified marketing

Research a product online
before buying it !

have used Alin the last are comfortable using Al
5 recommended services & products.?
month.?

Source: GWI, Austria, CORE Data set, redditors, Q2 2025 Q1 2026." Question: Which of the following do you feel describes you? | 2 e
Question: In the last month, what have you used Atrtificial Intelligence (Al) for? | 2 Question: The following statements are related to Artificial
Intelligence (Al). Which do you feel describes you?



Consumers haven't
become passive.
They've become
more deliberate.

Research is rising
Comparison is normal

Validation happens before action




Marketers are flocking to Reddit in
response to the rise of Al search.

So kdnnen Marken Reddit fiir die KI-Sichtbarkeit
nutzen

Brands turn to Reddit as Al makes it

impossible to ignore

MarketingTech.

—— WY R Reddit and Al search are reshaping
Reddit - von der Nerd-Nische how brands get found

zum KI-Pflichtprogramm



The missing
layer in modern
marketing:
validation.

Full funnel impact: Validation is
the bridge between brand and
performance.

Is thiﬁ
actua
good’?,

Validation @)

Is it
better Can I
than trust it?

tealt? /Conversion @



Influence
creates interest.

Validation

crecates
confidence

Algorithms can recommend.
People help you believe.

rrrrrrrr

Apple AirPods are ...
they worth it?

' | use them everyday
4
——

The AirPod pros are the
best electronic purchase
I've ever made.




PR
""""""
P "

This IS where real
intent shows up e one Smcks?

. . 4 Vote & O Comments A, "
+ 270 0O/ Commercial-intent - . .
O conversations are up y 4 .
Yoy 20% YoY.' ]
r/CatAdvic

38 % of Reddit posts are

commercial in nature. 2

g €

Wie bekomme ich meine
Katzen dazu, nicht mehr
meine Zimmerpflanzen
zu fressen?

Peopl.e C.Om,e to r‘/Relepte ( + Vote & O Comments
Reddit with intent. Ich suche nach -

Rezeptideen fiir das ’
Abendessen fiir eine o

.
------

search directly on vierkopfige Familie
+ (und einen Hund)

Reddit every week. 3

% Vote <& O Comments

Source: 1. Reddit Insights powered by Community Intelligence, 2024 vs 2025; posts with Clscore >0.8,
13 Global. 2. Reddit, Community Intelligence, Date range analyzed: October 14,2025 - April 14,2026, Global.
3.

.
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Real perspectives

r/Rezepte

Ich suche nach
Rezeptideen fur das
Abendessen flr eine
vierkopfige Familie
(und einen Hund)



Search on Reddit grew by
15x between Q1 and Q2
20251

WAU Reddit Users in Austria

Reddit is the 8th m il
e . increase by +21% YoY to
visited website glob T o OM+3

Sources: 1. Reddit Internal Data, Global, Jan 1st 2025- June 30th 2025
2. Google Trends, Global, Q1 2025 3. Reddit Insights powered by Community Intelligence, Austria, Q2

| 15 2026
Reddit Insights powered by Community Intelligence, Austria, Q2 2026 vs Q2 2025



From visibility to decision:
Reddit’s role across the funnel

Discovery Reddit is the decision layer.

Measurable outcomes

+24% +10%

» " ad awareness message
Decision association

-
-

Consideration

> 4. 7XROAS benchmark
Loyalty



Key Takeaways
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Discovery Validation is
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Visibility | part o
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